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The development of technology, especially communication and information 
technology, gives impetus to the media to change its business strategy. Many 
businesses continue to use social media as a channel to advertise their products 
and services and build relationships with their target consumers on social 
media platforms. Social media has changed the mindset of millennials and 
needs to be monitored to give millennials the right direction on its usefulness. 
Social media users, which almost all residents use, become an alternative 
communication medium for marketing or promoting interesting products 
offered, in addition to low cost, the influence of social media coverage is very 
broad.   Affiliate marketing is the practice of promoting other people's goods. 
If they successfully sell the item, they will get a commission from the product 
owner. 
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1. INTRODUCTION  

Online business can refer to the history and development of business on digital platforms or the internet. 
Entering the era of globalization as it is today, information media and digitalization are growing rapidly to 
meet human needs in the delivery of information and to communicate and other things. Currently the 
Indonesian millennial generation is experiencing the biggest change in human interaction, one of which is the 
marketing platform. The introduction of new technologies has created new business opportunities for marketers 
to manage their websites and achieve business goals (Rusmini, 2023). This statement opens up opportunities 
for every company to use the internet as a means of digital marketing. 

The use of technology in various aspects of economic and business activities has become essential in the 
digital era. Many businesses continue to use social media as a channel to advertise their products and services 
and build relationships with their target consumers on social media platforms (Erifiyanti et al., 2023). The 
phenomenon of the rise of social media users, which almost all residents use, has become an alternative 
communication medium for marketing or promoting interesting products offered, apart from being low-cost, 
the influence of social media coverage is very broad. According to Nurasha & Tasya (2023), digital marketing 
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allows buyers to obtain all informatison about products and make transactions via the internet and allows sellers 
to monitor and provide the needs and desires of potential buyers without time and geography. 

The factors that cause technology to improve marketing to be more advanced are: (1) decision-making 
based on large amounts of data; (2) prediction of marketing tactics and techniques used at that time; (3) results 
or experiences from the digital world that are implemented in the real world; (4) increasing sales capacity while 
maintaining existing value; and (5) accelerating marketing execution. Affiliate marketing is the practice of 
promoting other people's goods. If they successfully sell the item, they will get a commission from the product 
owner. 
 
2. RESEARCH METHOD  

The method in this research uses library research, which is a method of collecting data by understanding 
and studying theories from various literature related to the research (Adlini et al., 2022). The data studied are 
in the form of books, journal articles, and other sources relevant to the title of our research entitled The Use of 
Affiliate Media Marketing Platforms in Millennial Generation Business Development in the Digital Age.  
 
3. RESULTS AND DISCUSSIONS  

The development of technology, especially communication and information technology, has encouraged 
the media to change its business strategy. With the development of convergence technology, the media is 
required to adjust by distributing content through many platforms at the same time. Digital lifestyle change is 
a phenomenon for today's millennial society. This explains that the digital lifestyle is a lifestyle revolution due 
to the rapid development of communication information technology, by using digital equipment, work can be 
done more efficiently in the sense of reducing costs and also time, it can be more effective because the main 
goal of the digital lifestyle is faster than before (Sudarsono & Olivia, 2021). 

The increasing popularity of online shopping has also increased consumption of products. Advances in 
technology and digitalization today bring major changes to the way people interact as consumers of brands or 
products (Adlini et al., 2022). Digital marketing is one of the effective marketing strategies used today because 
it can help in the marketing process. Social media is the easiest digital marketing tool to utilize. Social media 
can be said to be the opening gate for a business to launch in cyberspace to reach a wider target market that is 
difficult to reach in the real world. Social media as part of digital media is considered as one of the digital 
media platforms that can be relied upon to facilitate businesses in accessing wider marketing (Suwandi et al., 
2022). 

This can be seen that more and more people are more fond of buying goods online through social media, 
especially in the millennial generation and the Old generation (Sunarta, 2023). Marketing does not only focus 
on sales, but marketing is also an activity aimed at an exchange of information. Information exchange both in 
delivering and in receiving information from various sources. Understanding consumer buying interest and the 
factors that influence it is very important for modern marketing today. The use of technology and growing 
digitalization can be a good marketing strategy in building relationships between consumers and product sales 
levels (Fitriyani, 2024). Social media has changed the mindset of millennials and needs to be monitored to give 
millennials the right direction about its usefulness. Digital marketing through social media provides effective 
and efficient results for companies. One of the advantages is that it can reach consumers more widely and can 
increase products. 

Affiliate marketing is one of the popular ways many people make a portion of their business from online 
businesses. If the affiliate marketing program goes well, we will get money in the form of passive income. 
Affiliate marketing is used as a collaborative activity between business actors and affiliators to generate profits 
for both parties in an agreement through promotional activities for a product or service (Vindy Zalfa & 
Indayani, 2024). 
 
4. CONCLUSION 

Based on the results of the research, it can be concluded that the use of Affiliate Media Marketing Platforms 
in the Development of Millennial Generation Businesses in the Digital Age can be concluded that technological 
advances and digitalization are currently bringing major changes to one of the digital media platforms, namely 
social media, which can be relied upon to facilitate businesses in accessing broader marketing. Social media 
has changed the mindset of millennials and needs to be monitored to give millennials the right direction about 
its usefulness. Social media users, which almost all residents use, are an alternative communication media for 
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marketing or promoting interesting products offered, in addition to low cost, the influence of social media 
coverage is very broad. 
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